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Hospitality Global Market Growth Prospects

Global market size was around USD3.95 trillion in 2021. The industry experienced remarkable growth from USD4.4

trillion in 2022 to USDA4.7 trillion in 2023, with a CAGR of 7.0%, as the sector continued to rebound following the Covid-19
pandemic.

The global market is expected to reach USD4.99 trillion in 2024, and USD6.2 trillion in 2028 due to:

o Sustainability initiatives, wellness tourism, flexible booking options.
o Technology integration, personalized guest experiences, and digital marketing.

= Changes in consumer expectations, preferences and the rapid advancement of technology (among other factors), some areas in the
hospitality industry are seeing a bigger growth rate than others.

Hospitality Global Market Report 2024

= Global tourism expenditure is projected to reach USD2 trillion, surpassing
previous records, driven by the strong demand for leisure travel. $6189.59 billion

* The “bleisure” (business trips which are extended for leisure purposes)
market continues to rise. The bleisure tourism market was estimated to

be valued at nearly USD594.5 billion in 2023 and is predicted to grow to
USD731.4 billion by 2032. $4993.71
billion
" The luxury segment is growing. Luxury Seekers are mostly found in $4673.63
countries across the Middle East and Asia, while Eco-Adventurers tend to billion
be prevalent in both Asia and Europe. On the other hand, Cultural
Explorers are predominantly found in various countries throughout -

Europe. 2023 2024 2025 2026 2027 2028

Source: The Business Research Company, “Hospitality Global Market Report 2024”

Market Size (in billions of USD)
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Latest Hospitality Trends in 2024 and Beyond

Trend 1: Contactless Technology Integration

Digital
Check-ins Smart Room Contactless

QR Code

Menus and
Payments
and Check- Control Information

outs

Trend 2: Green Hospitality: Sustainability Practices

Water
Conservation
WEENIES

WENTE Green Energy-
Reduction Certification Efficient
Strategies s and Labels Operations

Trend 3: Hyper-personalization: Individual Customized Experiences

Power of Experiences
social that
media: promote

Crafting physical &

authentic mental well-

narratives being

DEICE

analytics for Embracing

experiential
tourism

optimum
personalizati
on

SOURCES: STATISTA, EHL
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Hospitality Trends Beyond 2025

Factors Influencing Hospitality Trends

Factor

Advancements in
Technology

Social Media and Digital
Connectivity

Global Events (e.g., COVID-
19 Pandemic)

Climate Change Awareness

Changing Customer
Behaviors

Economic Shifts

SOURCES: STATISTA, EHL

Description of Influence

Incorporation of Al and
machine learning for
improved customer service
and operational efficiency.

Influence of social media on
customer expectations and
decision-making processes.

Heightened focus on health,
hygiene, and local markets
due to global health crises.

Growing concern over
environmental impact leads
to eco-friendly initiatives.

Shifts in customer
preferences and
expectations, including
demand for personalized
experiences.

Economic changes are
affecting travel patterns
and spending habits.

Resulting
Developments in
Hospitality

Use of chatbots, Al-driven
personalization, automated
processes, and enhanced
data analytics.

Increased focus on online
reputation management,
social media marketing, and
digital engagement with
guests.

Implementation of stringent
sanitation protocols,
contactless services, and
emphasis on local tourism.

Adoption of sustainable
practices, green energy
solutions, and eco-

certifications for hotels.

Tailored guest services,
loyalty programs, and
responsive design in service
offerings.

Flexible pricing models,
budget-friendly options,
and luxury experiences
catering to diverse
economic segments.

Hospitality Trends Beyond 2025
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Renewable Energy
Sustainability

Wellness

Preventive and Holistic Spas
Safety and Hygiene
Artificial Intelligence
Chatbots

Hospitality using ChatGPT
Contactless Payments

. Voice Search and Voice Control

. Robots in Hotel and Restaurant Settings
. Virtual Reality Tours

. Mobile Check in Service

. Experiential Travel

. Healthy and Organic Food and Drinks
. Personalisation

. Smart Hotels

. Augmented Reality

. Digital and Mobile

. Remote Work

. Brand Loyalty Programs

MATAYIAO ALITV.LIdASOH



Key Trends and Figures in Sub-Sectors

Global The market size of the hotel and resort sector worldwide in 2023 was USD1.5 trillion, up from USD1.4 trillion in
Market Size 2022, with a 5% growth rate.

The leading hotel and resort chains by sales, as ranked by Forbes in its 2024 "Global 2000" list of the largest
companies worldwide:

Leading

Chains 1. Marriott International Inc. came out on top. The hotel chain generated around USD24 billion in sales in 2023.

2. Second in the ranking was the gambling and resort chain MGM Resorts International with USD16.67 billion in
sales.

Booking = Room demand is set to reach an all-time high in 2024.
Statistics = SiteMinder predicted hotel occupancy will increase 2.5% globally and the hotel average daily rate (ADR) is

projected to grow by 5% in 2025.

Sources: Statista, Forbes “Global 2000 List”, STR research, SiteMinder
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Key Trends and Figures in Specific Sub-Sectors

= Europe’s occupancy rate was the highest in May 2024 reaching 73%.

Occupancy

Rates "= Monthly occupancy rate of hotels worldwide was 69%.

o Monthly Hotel Occupancy Rates by Region
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Key Trends and Figures in Specific Sub-Sectors

= According to Fortune Business Insights, the global food service market was valued at USD3.2 trillion in 2023,
expected to grow to USD3.5 trillion in 2024.

= The fast food and quick service restaurant market is expected to grow from USD295.0 billion in 2023 to

Global

Market Size

USD133.0 billion by 2027.

USD316.1 billion in 2024, with a CAGR of 7.1%.

* The ready-to-drink (RTD) coffee and tea market is expected to grow significantly in the coming years, reaching

= Functional health drinks are trending, currently valued at USD213.7 billion in 2024, and predicted to grow to

USD306.8 billion by 2029.

Restaurants Forecast Industry sales

Trends

The restaurant industry Jobs
is expected to add

Sources: Fortune Business Insights, Business Research Company, KPMG, National Restaurant Association, 2024

Outlets

Over the next 8 years
reaching

Employees in 2024

By 2032

Of restaurant operators say their
customers are more value-
conscious than they used to be.

Of operators say technology gives
them a competitive edge.
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International tourism

Key Trends and Figures in Specific Sub-Sectors

International Tourist Arrivals, World and Regions

3
7%
- H
% -5%
31%
-58%
-12%

International tourist arrivals hit 96% of
trends in 2024 pre-pandemic levels in January-July % change over 2019 (2021 2022 @2023 @ January-July 2024

.
-3%

-9%

18%
29%
35%
-63%
5%

30%
20%
10%

1%
An estimated 790 million tourists travelled internationally in 26%
the first seven months of 2024, about 11% more than in 2023, I

though 4% less than in 2019. 0%
-10%
This was driven by strong demand across most regions, the -20%
ongoing recovery of Asia Pacific destinations, increased air -30% 20%
connectivity and visa facilitation. “40% M4,

-50%

The Middle East remained the strongest-growing region, with =22

international arrivals climbing 26% above 2019 levels. Africa ;3: 69% —
welcomed 7% more tourists than in the same months of 20109. -90%

-100% 030
Europe and the Americas recovered 96% and 97% of their pre- 3 . « . - N
pandemic arrival numbers during the first seven months of 2024, e o {@me?ﬁo o " wﬂ»’i‘*“e@
while Asia and the Pacific recorded 82% of 2019 levels. SOURCE: UNWTO ot

= By subregions, North Africa saw the strongest performance with 21% more international arrivals in the first seven months of 2024 than

before the pandemic, followed by Central America (+19%), the Caribbean and Southern and Mediterranean Europe (both +9%).
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Key Trends and Figures in Specific Sub-Sectors

= The projected market volume is set to reach an impressive USD1 trillion by 2028, with revenue expected to
display a steady annual growth rate (CAGR 2023-2028) of 4.4%. (Statista).

Projected Growth
Prospects

= By 2028, online sales are projected to account for a staggering 76% of total revenue in the Travel & Tourism
market. (Statista).

= Global business travel is expected to fully recover by 2024.

Global Tourism Global tourism expenditure is projected to reach USD2 trillion, surpassing previous records, driven by the strong
Expenditure demand for leisure travel. (Euromonitor International).

" An interesting trend among post-pandemic travelers is the shift towards a younger demographic, with millennials

(aged 30-44) comprising the largest portion of Wellness Worshippers, Leisure Seekers, Luxury Seekers, and
Digital Travelers, as revealed by Euromonitor.

Traveler Segments

» The luxury segment is growing. Luxury Seekers are mostly found in countries across the Middle East and Asia
Pacific, while Eco-Adventurers tend to be prevalent in both Asia Pacific and Europe. Cultural Explorers are
predominantly found in various countries throughout Europe.

MATAYIAO ALITV.LIdASOH
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Key Trends and Figures in Specific Sub-Sectors

Traveler Segments There is expected to be a 15% growth in sales of sports tourism packages sold through travel intermediaries from
(Continued) 2023 to 2024. (Euromonitor International).

= Global flight numbers were still below pre-pandemic levels at the end of 2023. According to the International Air
Transport Association, global airlines anticipate that approximately 4.35 billion individuals took flights in 2023, a

267 crufise & s slight decrease from the 4.54 billion flyers in 2019.

transport

= According to some travel experts, fly-to-the-meeting and fly-back-from-the-meeting day trips will stop being
popular as more people prefer multi-day leisure trips. (SAP Concur Study of Global Business Traveler)

= Jobs in travel and tourism were still below pre-pandemic levels at the end of 2023 at a projected 320 million
jobs. But with the growing demand for travel, jobs in this sector are set to rise to 430 million by 2033. (Statista).

Jobs and Employment

= New positions are opening up that are centered around digitalization, technology and sustainability.

MATAYIAO ALITV.LIdASOH
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Key Trends and Figures in Specific Sub-Sectors

= Booking.com is the most valuable travel and tourism brand in the world, with a market capitalization of USD121.4
billion. (Companies Market Cap).
Booking.com = Airbnb's market value reached USD92.1 billion in U.S. dollars in 2023, representing a significant increase from

and Airbnb USD54.13 billion the previous year. However, it has experienced a decline from its peak valuation in 2021, surpassing a
staggering USD100 billion. (Statista).

= Today Airbnb's market value stands at USD74 billion, commanding a market share of over 20% in the vacation rental

industry.
= The declining valuation is thought to be due to rising rental pricing and overwhelming choice of properties. (HelpLama).

*= The leisure tourism market was estimated to be valued at nearly USD594.5 billion in 2023 and is predicted to grow to
USD731.4 billion by 2032, with a CAGR of 8.9%. (Future Market Insights).

Market Size = As employees strive for a better work-life balance, business travel has gained more importance. In line with this shift,

leisure travel is poised to make a significant impact, with expectations that it will soar to an impressive USD300 billion
by 2024. This trend highlights the growing desire among professionals to combine work and leisure, creating a unique
and enriching travel experience. (Euromonitor International).

MATAYIAO ALITV.LIdASOH
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Regional Trends in Africa

Region

Hotels Rooms
North Africa 119 29,050
Sub-Saharan Africa 283 47,684
Total 402 76,734

Hotels
134
289
423

Rooms
31,547
47,855
79,402

Hotels
166
281
447

Rooms
35,280
45,011
80,291

Hotels
175
307
482

Rooms
36,677
47,750
84,427

Egypt Tops The Region in Terms of Number of Hotel Rooms Pipeline

Hotel Chain Development Pipelines in Africa 2024 - Top 10 Countries by Number of Rooms

H
_

otels
109

Egypt
Nigeria
Morocco
Ethiopia
Cape Verde
Tunisia
Kenya
South Africa
Algeria
Ghana

Source: 2024 Hotel Chain Development Pipelines in Africa

50
52
31
16
18
31
22
13
19

7,622
7,169
5,128
5,056
4,121
4,268
3,427
2,603
2,568

Rooms Average Size in
Thousands
241

26,241

152
138
165
316
229
138
156
200
135

Hotels
192
332
524

200 2021 202 | 223 | 204

Rooms
40,134
52,059
92,193
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Regional Trends in

Africa

Chart 4: Hotel Chain Development Pipelines in Africa 2024
Top 10 Countries by Number of Planned Rooms 2022-2024
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Hospitality in Egypt

Hotel Rooms

& Occupancy

Number of
Tourist

Restaurants coming years to meet the National Tourism Strategy’s targets.

Travel and
Total tourism

Tourism
Key Figures M 2024 receipts in 1H2024

tourists visited Egypt in

Tourism sector growth rate
Top tourism source market in FY 2023/2024

to Egypt in 2022

Sources: IDSC, Ministry of Tourism, Ministry of Planning, Economic Development and International Cooperation, Global Agricultural Information Network (GAIN Report, 2024),

The Egyptian hotel sector totaled 222,716 rooms at the end of March 2024. The Government aims to add
another 270,000 hotel rooms according to the New Tourism Strategy. Hotel occupancy rates in 1Q2024 in
tourist cities across different governorates averaged 54.8%, up from 47.2% in the same period in 2023.

Touristic restaurants reached 1,525 in 2024 with a targeted number of 4,600 tourist restaurants in the

Tourist nights in 1H2024

International tourist arrivals
in 2023

MATAYIAO ALITV.LIdASOH
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Hospitality in Egypt

Hospitality Industry, Market
Segments Share by Type, 2023

Hotel

= Chain Hotels * Independent Hotels

Source: Mordor Intelligence

Hospitality Industry, Market Share by
Segment, 2023

= Service Apartments » Budget and Economy Hotels

» Mid and Upper Mid-Scale Hotels = Luxury Hotels

MATAYIAO A LTTV.LIdSOH
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Hospitality in Egypt Leading Hotel

Brands
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Tourism in Egypt

Tourism = Tourism sector in Egypt witnessed a strong recovery since 2020 despite the domestic and regional challenges.
Historical = Germany tops the source markets list into Egypt in 2022, versus Russia in 2010, positively impacting repeat trips and

Trends higher average spending.

International Tourism Arrivals

14.9

—I|nternational Tourism Arrivals (in million) 36

2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

Source: UN Tourism Database

Top source markets

%

-?%

5%
5%
4%
4%
4%
3 %
3 %
3 %

(in 1000) 2022
Country Tthﬂusand % share
Germany 1,502

Russian Federation 1,011 -
Saudi Arabia 800

|srael 640 -
Italy 528 -
United Kingdom 506 -
United States 23 B
Poland 421 -
Czechia 378 .
France 310 .
Libya 2968 .
Ukraine 243 .

2 %

2010

in thousands

1,329
2,656
375
226
1,144
1,456
362
594
206
599

457
412

% share
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Tourism in Egypt

USD
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Source: UN Tourism Database
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"

= Tourism receipts per arrival is still below the global average in 2023, affected by high inflation globally.
= Monthly data of international arrivals shows a sustained recovery trend since the Covid-19 pandemic in
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Tourism in Egypt

The National Tourism Main Targets of the strategy include:
Strategy 2023- 2028

new hotel rooms as part of tourists by 2028
the strategy’s target to
attract
Hospitality & Tourism Growth and Investment High interest rates, inflation and FX fluctuations since 2022 reduced growth and

investment from potential.

% e Implemented Investments in Tourism Sector
Growth of Hotels and Restaurants Contribution in GDP EGP Mn P
120 - 12000 - 11382
100 ~ 9932
30 4 10000 -
60 - 8000 -
40
20 6000 -
0 4000 -
20 _Qyé Q3Q4|Q1Q2Q3Q4|Q1 Q2Q3Q4|Q1 20k Q1|02 Q2 Q3|04 Q1 Q2AQ3/04Q1Q2Q3|Q4
2000 -
.40 | 72016/17 2017/18 2018/19 2019/2 20/21 2021/22 2022/23 2023/«
60 - 0 ! !
2021/22 , , 2022/23
80 - M Public ® Private @ Total

Sources: Cabinet Information & Decision Support Center (IDSC), Ministry of Tourism Ministry of Planning, Economic Development and International Cooperation, Central Bank of Egypt
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UN Tourism Survey Results - Egypt

When do you expect international tourism to return to pre-pandemic
2019 levels in your country?

Sep. 2024 survey May 2024 Survey January 2024 survey Sep. 2023 survey May 2023 Survey Jan 2023 survey
Sep. 2022 survey May 2022 survey Jan. 2022 survey Sep. 2021 survey May 2021 survey Jan. 2021 survey Oct. 2020 survey

B Sep. 2024 survey

B0%:

Already achieved 2022 2023 2024 by 2025 or later

UN Tourism conducted a global survey among its UN Tourism Panel of Tourism Experts on the impact of COVID-1% on tourism and the expected time of recavery.
Data as callected by UMW Tourism, September 2024, Published: 190059 /2024

3 A Flourish chart
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What are the main factors weighing on the recovery of international
tourism?

September 2022 survey January 2023 survey May 2023 survey September 2023 survey January 2024 survey

May 2024 survey September 2024 survey

Economic environment B829%
Higher transport and accommodation costs

Iravel restrictions, including visa requirements

31%

[he Russian offensive on Ukraine
Law consumer confidence 26%
24%

Airport congestion, flight delays and cancellations

21%

Cowvid-19 related issues

21%

Staff shortages

Other 17%
Other geopolitical risks

Ihe Hamas/|srael conflict

Extreme weather events

UN Tourism conducted a global survey among its UM Tourism Panel of Tourism Experts on the impact of COVID-13 on tourism and the expected time of recovery.
Data as collected by UN Tourism, September 2024, Published: 19/059/ 2024

¥ A Flourish chart
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Inflation Reflects Purchasing Power in Hospitality

Inflation of hotels and restaurants jumped after Covid-19 fueled by increased consumption in the recreation sector on the demand side and
higher international food prices and disruption in supply chains resulting from the Russian-Ukrainian war on the cost side.

Urban Inflation in Recreation

80% - - 30%
—Recreation & Culture Annual Change Recreation & Culture Monthly Change
60% - - 25%
40% - f - 20%
20% - - 15%
0% I I I I I I I I I I I I T I I I I I I I I I I I - 1 I I I 10%
o o o ((®) o o i i i i i i (@] (@\| AN (@] (@] (@] o o o (90) o (90 < < < < <
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R EERIEEZEIFEREE2F2 528382882832 § =
-40% A ’ - 0%
-60% - - -5%
——
-80% - - -10%

Sources: CAPMAS (national statistics bureau) and Central Bank of Egypt
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FDI Flows of Tourism Sector in Egypt Surged in 1Q2024

USD Mn FDI In Tourism %
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FDI i i —_— 0 395
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The government is attaching great importance to the tourism sector, as it is one of the main sectors Egypt is working to develop within the
structural reform program that also includes industry, agriculture, communications and information technology. In this context, there are
some targeted areas to create new tourist destinations within the Red Sea and the North Coast on the Mediterranean, similar to what was
implemented in Sharm EISheikh and Hurghada. Ras EIHekma is now the leading destination for tourism investment on the North Coast.

Source: Central Bank of Egypt
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Restaurants in Egypt

Growth Prospects

Number of Restaurants/
Cafe

Demand and Consumer
Tranches

Number of Full-Service

Restaurants

" Egypt’s food industry is one of the largest markets in both Africa and the Middle East, registering a
revenue of USD158.6 bn in 2022. Sector expected to grow annually by 9% until 2027.

* The industry's growth is driven by factors including a young and growing population, rising interest in
dining out and trying new culinary experiences.

There are approximately 400,000 restaurant/café establishments in Egypt (140,000 in Cairo), according to
the Chairman of Foodics (which specializes in restaurant management solutions) in Egypt, making it a
highly competitive market.

= Almost one quarter (21%) of Egyptian consumers use restaurant or meal delivery services, according to
the Nielsen Quest for Convenience report. Grab-and-go meals from quick-service, fast food and street
vendors are also on the rise.

= Egyptians are displaying high demand for convenient solutions that can help simplify their lives, with
busy lifestyles and rising connectivity playing an increasingly pivotal role in buying decisions.

According to Euromonitor International, the number of full-service restaurants in Egypt in 2022 grew by
24 % to 3,836 outlets, limited-service restaurants grew by 4 % to 22,831 outlets, cafes and bars grew by
6% to 16,369 outlets, and the number of street stalls and kiosks grew by 8 % to 1,321 outlets.

Sources: Market systems analysis of the food service sector employment inclusion of refugees in Egypt, ILO (2023) Euromonitor International, Global Agricultural Information Network (GAIN Report, 2024),

MATAYIAO ALITV.LIdSOH
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Restaurants in Egypt

Food Servicing and Restaurants in Egypt

The delivery sector is experiencing rising growth. Revenue in the online food delivery market was around

Delivery USD588 mn in 2022, is expected to grow by 25% until 2027 to reach USD1.8 bn by 2027.

Figure 6: Core of the food service value chain

The Core Value Chain of

Social Network

Food Production Distribution Channels

the Food Service Sector

. ngt Home-based
roaucts Kitchens
Food Processing Het;_ﬁ}é:il and
Units Shops
Online
N Platforms
Units

digital)

Delivery (via

l 3 (digital & non-

foot,motorbike

Equipment or car)

Human
Resources

End-cu stomer
(B2C)

>
() )

Restaurants

Source: Market systems analysis of the food service sector employment inclusion of refugees in Egypt, ILO (2023)

N \Wholesalers
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Tourism Sector Incentives Announced in July 2024

A maximum of EGP 50 billion is allocated to companies in the tourism sector on the condition that
The Initiative they acquire prior approval from the Ministry of Tourism and Antiquities to build and operate new
hotel rooms, including expansions in current projects and acquisition of a closed building to transform
it into a hospitality establishment.

Announced in July 2024

E||g|b|||ty Offers the opportunity to complete any establishments, facilities, or finishes for the same building
within the initiative and on the condition that the building has not acquired a hotel-running license
before. The financed rooms should be in the following areas, arranged according to priority: Luxor,

Requirements
and Privileges Aswan, Greater Cairo, Red Sea, South Sinai's Sharm El-Sheikh, Taba sector, Nuweiba, and Dahab.

 The withdrawal period of the allocated loan must be a maximum of 16 months from the first withdrawal's date. The maximum ending
date for withdrawals is 30 June 2026, with a six-month grace period from the ending date to acquire an operating license, whether final
or temporary, to guarantee speeding up operations and putting hotel rooms in service.

* Beneficiaries from this initiative will receive a descending interest rate of 12%, with the Ministry of Finance bearing the difference
between this interest rate and the Central Bank of Egypt's (CBE) rate for credit and discount rate.

MATAYIAO ALI'TV.LIASOH
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Investment Guarantees

Dividend Repatriation

-

A foreign shareholder can sell his shares
on the Egyptian Stock Exchange and can
repatriate the sale proceeds abroad
without any restrictions, including the
dividends.

o

~

J

Residence Permit for

-

Foreign investors (being shareholder,
founder, or owner) will be given a
residence permit throughout the term of
their investment project.

o

Foreign Investors

~

-~

/

Labor Expatriation

Investors have the right to appoint
expats with a maximum amount of
10% of the total work force.
However, this rate could increase to
20% of the total work force in case
that it is not possible to appoint

national workers who have the
adequate qualification of the
project.

~

/- Start, Expand in Foreign Currencies

Foreign investors shall have the
right to set up, establish, expand,
and fund his investment from
abroad with foreign currencies.

\

Importing Raw Materials

/

Investors subject to the Investment law
could benefit from importing the
necessary raw materials, equipment, spare
parts, machinery, production supplies that
suit the nature of their activities with

anentives.

J

\
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Why Egypt?

Consumers are the lifeblood of the global economy, the driving force
behind market dynamics, and the ultimate arbiters of demand.

In this dataset, a consumer is classified as someone who spends at
least USD12 per day. Sources for the data include the World Bank, UN,
Eurostat, and OECD databases.

The rise of the global middle class, thanks to expanding economies and
wealth, is expected to boom in this region, in turn increasing local
spending ability.

According to the World Data Lab, the Egyptian Consumer Market is
projected to grow by 25% compared to 2024 , to reach 68 million
consumer.

Source: World Data Lab2023, https://www.visualcapitalist.com/the-worlds-largest-consumer-markets-in-2030/

The 20 Largest

Consumer
Markets

LIB

15% < % Change from 2024

& ________________

A consumer is classified
as someone who spends
at least $12 per day.

W e e - wm  m ww we w  ww ww ww ww ww w w —

((3M

46%

158M 27% 118M -3%

34%

59%

127M SOOM

0% %

80M 8% O69M 3%

MEXICO

68M 3% S6M 1% | 92M 9%

10C
\
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Why Egypt?

A Large Trained Labor Force
Over 29 million skilled workers

Average Monthly Salaries

@ $150 - $400

Diversified Economy
Various sectors contributing to GDP

Services Industry Agriculture
%54.3 : %157 : %115

Developed Infrastructure

I gth ’L 39th s | 3 2nd %

Road . Marine T © Airport G

Quality Index : Infrastructure  : Infrastructure
- Index . Index

——

Favorable Trade Agreements

4P || Freetrade agreements
: with over 70 Countries

&—=— facilitating trade

Streamlined Processes for Investors

Digitization Investment Services
Customs - Tax collection

Strategic Geographical Location

Access to markets with
a combined GDP of
7% Trillion

Attractive Investment Schemes

Competitive Tax Rates

~, Tax incentives for investments,
9 with a corporate tax rate of

722.5

P
0nne

- Free zones

- Technological Zones

- Investment Parks

- Special Economic Zones

SOURCE: GENERAL AUTHORITY FOR FREE ZONES AND INVESTMENT
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Hotels and Tourist Shops Licensing

The Central Department of Hotel Establishments, Shops and Tourism Activities is responsible for a number of tasks and responsibilities:

* Regulating the affairs of hotel establishments, shops and tourism activities by issuing the necessary licenses to practice and renew their business,
supervising the development of patterns, standards and specifications of the services provided by these establishments and approving their
approvals and licenses, in accordance with the provisions of the Hotel and Tourism Establishments Law promulgated by Law No. 8 of 2022.

* Approving inspection plans and programs on hotel establishments, shops and tourism activities of all degrees, and conducting periodic and
unannounced inspections and control of such establishments to ensure their compliance with the provisions of the laws and regulations governing
work permanently.

* Continuous follow-up of hotel establishments and tourist shops to determine their level of tourism and health, to ensure the quality of the
Egyptian tourism product provided through them, and to adhere to international standards and preserve the environment.

* Supervising studies on the needs and commodity requirements of hotel establishments and tourist shops, issuing the necessary import approvals
in their regard, as well as supervising committees to follow up on customs exemptions in hotel establishments, shops and tourism activities.

* Approving approvals for granting licenses to diving centers and marine activities centers of all kinds, supervising the solution of problems and
obstacles that hinder the work of these centers, and assisting in solving them with other relevant agencies, in coordination with the competent

tourism chamber.

Subordinate public administrations:

* Hotel establishments licenses. * Control and inspection of tourist shops.
* Control and inspection of hotel establishments. * Diving and marine activities.
* Tourist shops licenses. * Internal offices.

* Needs and follow-up customs exemptions. * Ordinary and tourist goods.
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Tourist Shops Licenses

The General Directorate of Tourist Shops Licenses allows its customers to request the following services:
* Obtaining a temporary license to establish a tourist shop (restaurant / cafeteria) on an occasional basis.
* Obtaining a license for a tourist shop (restaurant / cafeteria).

» Adding a recreational or service activity attached to the tourist shop (restaurant / cafeteria).

* Renewal of the license of a tourist shop (restaurant / cafeteria).

* Obtaining a replacement for a lost / damaged shop license (restaurant / cafeteria).

 Amending the license data of a tourist shop (restaurant / cafeteria).

* Reopening a tourist shop (restaurant / cafeteria).

* Temporary suspension of the activity of a tourist shop (restaurant / cafeteria).

* Waiver of the license of a tourist shop (restaurant / cafeteria).

* Notification of the Licensee's death.

* Obtaining a license for a tourist shop manager / supervisor (restaurant / cafeteria).

* Renewal of the license of the manager / supervisor of a tourist shop (restaurant / cafeteria).

* Transferring the license of a manager/supervisor from a tourist shop (restaurant / cafeteria) to another shop.
* Request to cancel the license of a tourist shop (restaurant / cafeteria).

The General Directorate of Control and Inspection of Tourist Shops allows its customers to request the following services:
* Classification of tourist shop (restaurant / cafeteria).

* Raising the classification of a tourist shop (restaurant / cafeteria).

* Grievance against the classification of a tourist place (restaurant / cafeteria).

* Approving the prices of providing services (food / drinks) for a tourist shop (restaurant / cafeteria).

» Approval of the issuance / renewal of permits to employ foreign workers in a tourist shop (restaurant / cafeteria).

The General Directorate of Needs and Follow-up of Customs Exemptions also allows its clients to request the following services:

*Extracting import approvals of all kinds within the limits of the private use of the tourist shop (restaurant / cafeteria).

*Approval of the issuance of a registration card in the production requirements register for the tourist shop (restaurant / cafeteria).

*Study and review the approved engineering drawings for the tourist shop project (restaurant / cafeteria) of all kinds, and for the operating tourist
shops, to make modifications or expansions.
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The Egyptian Sustainable Tourism Portal

 The Egyptian Sustainable Tourism Portal (ESTP) is the first online tool dedicated for hospitality professionals and tourism experts to help
increase the adoption of green and cost-effective measures in the accommodation sector.

 The ultimate objective of ESTP is to integrate environmental and cost-efficient measures in tourism operations, therefore allowing
environmental best practices to become an integral part of managerial decision making.

e ESTP is vital for the creation of Environmental Management Systems (EMS) across the hospitality sector in Egypt.
ESTP offers a wide range of tailored sustainable measures and recommendations for the Egyptian hospitality sector.

 Measures provided are categorized by department to ensure ease of access and use by all hotel employees and will be available for download
through the ESTP platform.

 The ESTP guidelines will be accompanied by a number of readily accessible factsheets which include recommendations of relatively moderate
CAPEX and technical complexity that mainly rely on managerial reforms, updates ...etc.

* Factsheets and pre-feasibility studies will be presented in a template table to support the qualitative and quantitative assessment of financial
and technical aspects with regards to ESTP measures.

 The ESTP toolbox includes an innovative online calculator helping industry professionals make quick, efficient and sustainable decisions on-the-
go. ESTP is determined to strengthen the digital and green transformation of the hospitality sector in Egypt.

* Available are online calculations for a hotel’s solid waste index, pool temperature control, piping insulation, and garden lights usage that
guarantee increased savings, lower environmental impact and reduced CO2 emissions.

* ESTP has been developed in collaboration with the Ministry of Environment (MoE), the Ministry of Tourism and Antiquities (MoTA), the Egyptian
Hotel Association (EHA), the United Nations Development Programme (UNDP), and the Mainstreaming Biodiversity in Egypt’s Tourism (MBDT)
project.

* All measures, recommendations and solutions provided through ESTP have been developed following in-depth analysis of the Egyptian
hospitality sector to confirm applicability and maintain sectoral sustainability.
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Some Results from the Income, Expenditure & Consumption Survey for 2019/2020
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Table 2-50: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Main Sector of H.H. Head - Urban Egypt
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Table 2-50: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Main Sector of H.H. Head - Urban Egypt

Main Sector of H.H. Head Bl e 1 )
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Main and Sub-Groups gHetl O pile il At AT
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/ ﬂhmhm*“‘r vestimenl Business

Education 7.6 5. 79| | s 8.8| 14.2 9.2 9.1 )
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(cont.) Table 2-8: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Average No. of Persons Per Room - Urban Egypt

Average No. of Persons Per Room Ak ally 3441 aae b gia
: (Aeany! FOHERHIE 3180 v ol d dalg ad aalg A G JBI
Main and Suh-_Gruups Lo il 3 A1) NI e a3
of Expenditure
Total 4 Persons or 3 Persons 2 Persons 1 Person Less than 1
More
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Tools and Equipment for House and Garden 0.2 0.2 0.1 0.2 0.2 0.2 Jlaadl g J jall Slana g <) g2
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(cont.) Table 2-2: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Housing Type - Urban Egypt

Housing Type OSiall £ g
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(cont.) Table 2-2: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Housing Type - Urban Egypt
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Table 2-11: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Household Size - Urban Egypt
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Transport services 4.6 4.3 4.8 5.1 4.8 4.5 3.8 35 SR sk
Communicatin 2 20 ——2s——20l 20 23] 29 B
Recreation and Culture Q u H H u u H E Ak Ay ABELY
Audio-visual, photographic and information gy sl Silimay 5 ) geall y s geall Sl
roahaslng et 0.1 0.1 0.1 0.2 0.1 0.1 0.1 0.1 il glaal
Other Major Durables for recreation and culture 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0] bl y BEDY small g A0 deagd ) 6 panall plosl]
Other recreational Items and equipment, U gaadl g  aadly e AN b S0 Slamadl y i)
el el gt 0.2 0.1 0.1 0.1 0.2 0.1 0.1 0.2 ey
Recreational and Cultural services 0.3 0.1 0.2 0.3 0.4 0.2 0.3 0.1 g Al g A AL Cileadd|
Newspapers, books and stationery 1.0 1.4 1.6 1.4 1.0 0.5 0.1 0.0 Anasll i g1 g T g el
Package holidays 09 0.3 0.5 0.7 1.0 1.1 1.7 0.7 aiiall dualuall cita gl
Used Durables far cultire anid recreation 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0| Alanfionall 4 1) y dBEIL pomall § pamall alidli

Table 2-11: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Household Size - Urban Egypt

Household Size 5 sl paa
Main and Sul}-_Gruups Aleatl AsiE 3 A A a8 v . I 4l i ¢ a8 ala g daly s il Ao AR Gy
of Expenditure
Total |8 Persons 6-7 5 Persons | 4 Persons | 3 Persons | 2 Persons | 1 Person
or more Persons
Education 1.6 ﬁ 12.6 10.2 8. 5 1.6 .CE
Restaurants and Hotels 5.3 u) 5.1 5.2 5.4 53 S 5.0 u) JEEETRPET
Catering Services 51 4.9 5.0 I . 4.7 B jladl Sloa gl
Accommuodation Services 0.2 1.5 0.2 0.2 0.3 0.2 0.2 0.1 i clasd
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Table 2-14: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Age Groups of H.H. Head - Urban Egypt

Age Groups of H.H. Head Bl A Gyt i
Main and Sub-_GmupE =y e - Y . ) P Fa T Ya - Fooga JE i Al g i ) Y e pans
of Expenditure Total | 65+ | &0 55- 50- 45- 40- 35- 30- 25- 20- | Less
than 20
A . ] : idgeall Jua iy Al jiall Slinally il jaganilly SA59)
Eumshigs Wi cqupmentand coutine HB - g0f 46l a0l 34 23] 23] 28|  aa| as| e2] z2] 54 v
].'urn_itur!. furnishings. carpets and other floor 0.3 0.2 0.1 0.1 0.3 0.2 0.2 0.1 0.3 1.5 0.1 1.7 AN Cloada 1 e | g Aaaall y i geadl g S
l:l:l'l.'erl.llg!
H.H. textiles 0.2 0.2 0.2 0.2 0.2 0.1 0.2 0.2 0.2 0.2 0.1 0.2 Al il il g phalt
H.H. appliances 0.6 0.7 0.9 0.5 0.5 0.6 0.6 0.8 0.8 0.7 0.3 0.1 Al jiall 3 gttt
Glassware. tableware and household uwtensl 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.1 0.0 i hall il g p Badalt gl e S0 S g
Toals and Equipment for House and Garden 0.2 0.2 0.2 0.1 0.2 0.1 0.2 0.2 0.2 0.2 0.2 0.2 il g el e g Dl gl
Allpall g AMEY Juei A datdiea]) Slaaill y alodl
Goods and services for routine Household maintenanee 2.6 3.z 2.5 2.4 2.0 21 23 28 3.2 35 3.0 2.8 S T
Used Furniture and Household Equipment 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.1 0.1 0.0 Adanieeal) Al jlall Silonall y 2l jagadll y SITY)
Healih 25| 136] 130 100 8.2 12 6.6 13 16 15| 104 2.8 Ayl Ao 1y Slasid
Medical producis, appliances and equipment 5.1 8.9 1.7 5.7 4.5 36 35 32 3.4 29 4.2 1.5 Agudall ihamall g 5 jgatly iladial)
Out- patient services 29 39 35 2.8 2.9 2.5 2.4 2.7 29 2.7 2.2 1.6 Aga Al el i e Clash
Huspitals services 1.5 2.8 1.8 1.5 0.8 1.1 0.8 1.4 1.3 1.9 4.0 2.7 Sipeilanal) Slad
Tramper 11| es| 18] e8| 18] 18 18] 18| 123 21 ai1] &1 B vy
Purchase of vehicles 0.9 0.1 1.4 2.3 0.5 0.7 1.0 1.1 0.2 1.4 0.0 0.0 Sl pall g g
Operation of personal transport equipment 2.2 2.6 2.1 2.2 2.2 2.3 2.0 2.0 2.3 1.3 0.6 0.0 il Bl Sl Laus
Transport services 4.6 39 4.4 5.1 5.1 4.7 5.0 4.6 4.7 4.4 4.2 8.1 JAL Cass
Conmicaten 22 27 a0l il 282l osl 28| 25| 2| 2 25 ]
Recreation and Culture 2.5 2.1 2.3 2.1 2.1 3.0 2.8 2.6 )Z-U 15 13 0.6 Ak b 5 AbGY
Audio-visual, photographic and information ] Ty el Cilimay 3 ) geall D pall il
puscealing sigmennt 0.1 0.1 0.1 0.1 0.7 ] 0.2 0.1 0.2 0.2 0.1 0.2 il gl
Ohther Major Durables for recreation and culture 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 agh il y AMEEL somall g AN g ) B el Al
Other recreational Items and equipment, 0.2 0.1 0.1 0.1 0.1 0.1 0.2 0.2 0.3 0.2 0.2 0.1 Sl gaaliy ilaadl g g A1 Aagl A0 Clawall g it
gardens and pets . . . . . . . . . . . . A
Recreational and Cultural services 0.3 0.3 0.2 0.4 0.2 0.3 0.3 0.3 0.2 0.3 0.2 0.0 Al A g AL Sasid)
Mewspapers, books and stationery 1.0 0.3 0.5 1.0 1.4 1.5 1.6 1.2 0.7 0.3 0.4 0.3 Aslh it y il g ol
Package holidays 0.9 1.3 1.4 1.1 0.9 0.9 0.5 0.7 0.7 0.5 0.3 0.0 il L) Sl )
Used Durables far culture and recreation 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 0.0 Alanwall doh il g AR 520l § janal) b
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Table 2-14: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Age Groups of H.H. Head - Urban Egypt
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Age Groups of H.H. Head Bl o el il
Main and Suh-_Gmups IR e P Y] . i . ra . T T, Y e A ) g s ) Y Sl pans
of Expenditure Total | 65+ 60- 55- 50- 45 40- 35- 30- 25- 20- | Less i o ' '
than 20
Education g g g g g gl . 0.6 aladll
Restaurants and Hotels 5.3 4.7 5.5 5.5 5.1 5.2 ; 5.2 (&AL g ac Ul
Catering Services 5.1 4.5 5.3 53 4.9 5.0 0 5.2 B aladl Sl gt
Accommaodation Services 0.2 0.2 0.2 0.3 0.2 0.2 0.0 Al Cilasd
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(Cont.) Table 2-46: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Main Economic Activity of H.H. Head - Urhan Egypt

Main Economic Activity of H.H. Head B ] gt ] g 0 p el debnl)
Main and Suh-Gimps. el |l J o e i E o & ] d 4 o = - J 3 - 4 - - | A ARy g SR e pagen
of Expenditure Fotst
MIA T 5 14 0Q P i ] N M L K 1 I H G F E D C B A
Farsistesgs HH. mulpment and soutiee HH i Thoaie | g Al 1l Salimaliy 2 fapncl g AT
A 4.2 24 AT Al A5 A5 ]| 28 4.1 24 4.0 EA Az 41 31 LB 44 A8 44 a8 43 : ,,,
:‘:’"""""“""""""““P““""““"""' 03 0.2 0.0 01 03 02 05 01 0.1 o0 0. 01 oo 03 ozl o1 0.3 02 07 08 01 0L | 5 A1 i 11 by dpmally 3 gl 251
AL besiten 0.2 0.2 01 o1 04 o2 a1 0.2 0.2 01 01 02 02 01 a1l oz 0.2 0.1 01 o1 01 0.4 FPA IR,
HLH. appitames 0.8 07 a7 0.8 0 0.8 a5 o1 0.4 03 a1 0.4 s 06 a?|  oe 0.8 04 o o8 1.4 £.8 B 5
R A — 01 0.1 a1 o1 a1 01 a1 01 0.0 o a1 0 a1 0 ai| o 01 01 a1 ot a1 03] Apliad ol iy fakal iy Tk 8 g
T P ———— 0.2 0.2 01 0.2 0z o1 a1 0.2 02 o1 01 01 01 0z ozl e 0.2 02 0z 02 01 0.2 (g Tl S iyt
Eiaath ma e vicen for romifns Hoanebedd renintenarce 28 28 24 28 22 24 22 28 18 14 21 21 26 21 21| 28 28 18 20 28 21 27 sl -
J Al ) Al gl y
el ernbines and Hasssisbd Equdproesi 0.0 0.0 o.0| o oo a0 01 0. o0 0 00 oo 01 wo| oo 0.0 o0 an oo a0 0.1 et B0 el i
Hoslt as| 1] 81 mo| so| es ss| 29 24 sa| t2s| ed ss| ss| 93] 28| s so 28] 28| 20 es s it 3y ]
R — 5.1 7.8 58 a4z 16 18 a8 16 18 28 68 28 23 14 as|  aa a1 13 28 18 2z 5.4 Syl cmaly § il et
the- patient services 28 18 17 28 11 23 1z 1.4 28 2.1 28 10 17 23 | 24 2.1 18 14 10 14 11 iy JA3 Cldal it Chati
Huspliah serviees 15 24 0. 18 22 07 12 0.8 0.7 o1 1 0T 25 1.1 zo| 11 01 00 13 10 15 1.8 ki) sk
Trungan 21 10 a8 81 84| 120 102 s3] 132 78 e8| 155 s8] s 56 72| 25 100 28| 74| 28] 52 By |
Purchiase of wehicles 0.8 j 0.0 :m‘ o 28 17 0.5 8 01 o 82 oo 18 ool o4 ;‘ 17 24 0.6 an 0o Al 12
R SO PR ———— 22 0.z 28 28 48 21 29 23 15 4D 14 a7 08 10| 2a 2.1 07 23 20 18 1.4 et D s i
Teampart sevices 45 43 a7 5.3 56 48 a4 5.4 41 az 28 1.5 52 55 46| as 5.4 B 52 a8 56 a7 BT ek
Commusication 21| 28 zo zi1| 38| zs 30| oz zs 27 2ol 23 zs| 28 29| 28 25 28 28 21| 28 1a sy
q NN
Auaiavisemd, pasegragiie sd e on 0.1 0.1 0.1 B 0.8 ¥ 0.2 01 0.2 01 0.0 T2 oo 0.1 02 o1 01 Te 0.1 o2 oo pu| Al Sy gl S
pruceiiing mgel pmenl o i
Cime Majar Barables far cecramston s coliare a0 | 0.0 o.0| o oo b 0.0 0.0 o0 a0 00 i o0 wo| oo 0.0 o0 an wh an B8] 4 0 LML w1 s pd
Chier recrvatiomsl] Toeor and eoulpsent, el g g A g A0 Clmally cildes')
B 0.2 0.2 a1 0.2 a1 0.2 a1 0.2 0.1 o a1 02 03 0.z a1l o 0.2 01 0z 2 0z o1 it
Recrmatisnal and Cukaral srvicea 03 0.2 01 0.2 o 0.3 05 02 0.2 08 01 08 0a 0z ozl oa 02 01 0z 02 08 0.1 g i AN
Hiwapaqaers, ek and slutinery 1.0 0.6 10 11 0e 12 15 14 11 12 0g 12 08 08 1l 11 1.0 17 12 12 1.1 0.8 A iy oy et
Picugpe bulidiss 0.8 11 186 0.4 o 28 07 1.0 0.7 14 13 18 14 08 nal o7 0.5 14 1.9 or 08 07 Sl gl ol 2
P a0 n.o] 0.0 n.a] o oo b 0.0 0.0 o0 a0 00 i o0 wo| oo 0.0 o0 an wh an B0 oy a0y SAET gali 5 panad gl
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(Cont.) Table 2-46: Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Main Economic Activity of H.H. Head - Urhan Egypt

MATAYIAO ALITV.LIdSOH

Main Economic Activity of H.H. Head B e g gl 1 g et BB
m":gpiﬁ?;ﬂ: P Rl Ll 4 e i E o o : J 4 ¥ b - 3 3 - i > - i i iy e 1 RS S pagn
et | s | T 5 R’ 0 P o N M L K I 1 H | 6 | F E D c B A
Eusstien z8( 50 an 1 1s 101 =8 s8] 160 a2 1s3 123) e8| szl sa| =iy  zs| =3 oz 138 46 P
N P
Ritirunts und Hotels s3 a1 68 56 s a8 a1 &1 ‘ ﬁa) u.| ‘ :um) as| a8 54 53| 58 u‘ 42| 52 =8| a3 a1 Al il
Caliriig Service g1 45| (A B4 (1] 4.4 4.3 4.9 -1 5.5 ip 43 4.2 8.3 -1 86 5.9 4.2 a7 &7 15 16 Al sl i
Awccmnmudalios Servioes 0.2 iR 0.0 o2 LN ol 0.4 (il 0.2 [T B3 [ i [k a2 2 [iF] [i:] [N i 0.4 i ikt cdad

*ECONOMIC ACTIVITY: E: WATER SUPPLY & WASTE MGMT ACTIVITIES, K: FINANCIAL & INSURANCE ACTIVITIES, Q: MEDICAL CARE, L: REAL ESTATE ACTIVITIES, N: ADMIN ACTIVITIES.
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(cont.)Table2-18:Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Marital Status of H.H. Head - Urban Egypt

i Bl i 1 d W) ALl
Main and Sub-Groups Marital SItatus of H.H. Head bl il dual g 3 PTE STr
of Expenditure Ayl 3aJ e T a5 g 0 Al el JAT) 2o gz
Total Widowed Divorced Married Never married
Furnishings, H.H. equipment and routine H.H Alliall oz | g Al Siall climall y <2l fagaill g S
maintenance ﬂ ﬂ H H ﬁ FI I
I'-urn-itun:_ furnishings, carpets and other floor 0.3 0.2 0.1 0.2 2.7 S AY! S Akl y dadly i jugadlly SV
l.'u'l."crlngs
HLH. textiles 0.2 0.2 0.2 0.2 0.1 Al el il g i
H.H. appliances 0.6 0.8 0.6 0.6 0.7 il aall B gt
Glassware, tableware and household utensils 0.1 0.1 0.1 0.1 0.1 A i ) gt g Bailadl il gal g sl 01 2 g
Tools and Equipment for House and Garden 0.2 0.2 0.2 0.2 0.2 iy il e g il gl
Ailiall g AEURTIH Jlag| b atiional) Chasdlly alud)
Goods and services for poutine Household maintenance 2.6 2.9 2.6 2.6 2.0 P
Used Furniture and Household Equipment 0.0 0.0 0.1 0.0 0.1 Alanioal] A all Cilimall g 4l jagadll y SEHN
Health 95 12.9 73 9.2 6.9 Al el y il
Medieal products, appliances and equipment 5.1 1.8 4.3 4.7 4.4 dulall Cilawall g 8 jgatl y Cladial
Out. patient services 2.9 3.4 2.6 2.9 2.2 L JAD bl e lash
Huospitals services 1.5 1.7 0.4 1.6 0.3 Sl i
Iransport 1.7 1.0 10.2 18 6.9 il cAUCHN)
Purchase of vehicles 0.9 0.7 4.0 0.8 0.0 il pall gl gk
Operation of personal transport equipment 2.2 1.6 1.5 2.3 21 PEENCAT rH AT PR
Transport services 4.6 4.8 4.6 4.6 4.8 Sl sk
Communication 2.1 2.8 2.9 P~ 2.8 Silali)
Recreation and Culiure ﬂ u H ‘ ﬂ ) H Al jill y AW
Audio-visual, photographic and information gty i petill Sltnag B geall g S geall Sildaa
S 0.1 0.1 0.2 0.1 0.1 s
Other Major Durables for recreation and culture 0.0 0.0 0.0 0.0 0.0 Al i) g ABGEL sanall (5 AY) dotusd 1 B panall ald)
Other recreational ltems and equipment, Sl gy Ailaadly g AN gl AN Sl g cilist]
gardens and pets 0.2 0.1 0.2 0.2 0.1 1ai
Recreational and Cultural services 0.3 0.2 0.3 0.3 0.2 Aagad A1l g AGERY ilaadl
Newspapers, books and stationery 1.0 0.6 0.9 1.1 0.3 dgasll il gt y 38y il
Package holidays 0.9 0.9 0.3 0.9 0.1 LRl daaluad) adla
Used Durables for culture and recreation 0.0 0.0 0.0 0.0 0.0 Al Ah il g AL panall & penall aloll
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(cont.)TableZ-18:Percentage Distribution of Annual Household Expenditure by Main and Sub-Groups of Expenditure, According to Marital Status of H.H. Head - Urban Egypt

i Bl L s g 30 Al
Main and Sub-Groups Marital S.tatus of H.H. Head b ) il Al 5 3 L iy Ao ) ) ke
of Expenditure s ) = g5 g5 0 A Lt ) I8 gana
Total Widowed Divorced Married MNever married
Education 16 33 8.3 a8 =]
HRestaurants and Hotels H u u ) E ﬂ JBaldill y aelinall
Catering Services 51 5.3 4.9 3okl il gl
Accommaodation Services 0.2 0.1 0.1 0.3 0.0 i) clasd
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